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YOUR CONNECTION TO GROWTH®

The 3 Tracks to Export Growth

Our three program categories enable new and
established suppliers to pursue international market
opportunities and fuel long-term growth.

f} Exporter Market Market
Education K) Entry Promotion

Enhance your export expertise Identify opportunities in Strengthen your international
with ongoing education programs international markets and presence through the
for all experience levels. meet potential buyers. Branded Program.

Customized Assistance

N\,

Onl_ine Learning Exporter Hands-on Training
Webinars Seminars
Export Essentials Online Education

Exposure

Trade Leads
. LS. Feodlink

Cost-share Market Cons_ultatlon

Funding . . Market Builder

Branded Program Promotion Virtual Consultations
Lead Qualification Service

. Connections

Buyers Missions
Focused Trade Missions
Food Shaw PLUSI™

Market Entry

Food Export-Midwest and Food Export-Northeast administer many services through Market Access Program (MAP) funding from the Foreign Agricultural Service (FAS) of the USDA. Persons

who require reasonable accommodations or alternate means of communication of program information should contact us. Additionally, program information may be made available in \ an ge

than English. Food Export-Midwest and Food Export- Northeast prohibit discrimination in all their programs and activities on the basis of race, color, national origin, religion, sex, gender identity /md\ ding
gender expression), sexual orientation, disability, age, marital status, familial/parental status, income derived from ¢ ance program, political beliefs, reprisal or retaliation for prior civil rights
activity. To file a program discrimination complaint, go to http v.ascr.usda J-program-discrimination-complair sda-customer. Food Export-Midwest and Food Export-Northeast are equal
opportunity emp\uyer and providers. Food Export-Midwest and Food Export-Northeast do not tolerate fraud and are vigilant in preventing fraud in their programs. Food Export-Midwest and Food
Export Northeast reserve the sole right to accept or deny companies into their programs. For complete participation policies and our code of ethics, visit: www.foodexport.org/termsandconditions.
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https://www.foodexport.org/wp-content/uploads/Food-Export-Program-Guide.pdf

(). Exporter L
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Enhance your export expertise
with education programs for
all experience levels.
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(). Exporter
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Webinars

FREE online training from industry experts!

Food Export’'s webinars provide up-to-date
exporter intelligence for companies looking to View all live
grow their export business. Our on-demand and recorded
online training gives you the flexibility to learn at webinars!

your own pace.

AYLN3T 1IXIVIN

Topics include:

Buyers Meetings & Market Research
Trade Agreements
Pricing & Payments

https://www.foodexport.org/progra

S h | p p| ng & EX p 0 rt DOCU me ntati on ms/exporter-education/webinars-

and-video-presentations/

e Region & Industry Insights
e Branded Program Training

? Food Food °f
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fraud in any of our programs. Food Export reserves the sole right to accept or deny companies into our programs. For complete participation policies and our code of ethics, visit

www foodexport.org/termsandconditions T www.foodexport.org

V0828 (1)


https://www.foodexport.org/wp-content/uploads/Webinar-Flyer.pdf

Exporter
Education

Export
Essentials
Online

Learn to Export with Food
Export’s Online Training

Whether you're new to exporting or need to refresh your skills, Export Essentials Online
provides a comprehensive, flexible approach to learning the fundamentals and logistics
of exporting. Learn at your own pace on any computer, tablet or smartphone.

Start Learning Today!

Web-Based Learning
e Learn the steps to successful exporting from
beginning to end
e Easy-to-understand explanations of concepts
e Course overview and process details upfront

Companion Guides
e Companion guides provide reference document
e Follow along with training transcripts
e Links to additional information

o 0O

o)
Fn'l

Go at Your Pace
¢ On demand training gives you flexibility
e Access from anywhere
e Section quizzes check learning
e Select courses matched to your level of expertise

Food Export-Miswest and Food Export-Northeast administer many services through Market Access Program (MAP) funding from the Foreign Agricultural Service (FAS) of the USDA. Persons with disabilities
ho hould xport Expo

Export Miswest and Northe:
complete participation polici

o
wwwfuudexpr( rg/termsandconditio
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WE'RE HERE TO HELP!

Food Export-Midwest

Cindy Curtis IA, IN, MI, MO, OK
312.334.9229, ccurtis@foodexport.org

Daniel Griffith KS, MN, SD, WI
312.334.9217, dgriffith@foodexport.org

Matthew Lorenz IL, NE, ND, OH
312.334.9225, mlorenz@foodexport.org
Food Export-Northeast

Deborah Ingravallo NH, NJ, PA
215.599.9747, dingravallo@foodexport.org

Grant Behmke CT, ME, MA, RI, VT
215.599.9753, gbhehmke@foodexport.org

Logan Zweifel DE, NY
215.599.9748, |zweifel@foodexport.org

www.foodexport.org

IFood
Export usa
Mortheast
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https://www.foodexport.org/wp-content/uploads/Export-Essentials-Online-Flyer.pdf

Exporter
) Education

®
Export Navigator m
X
o
Service 9
-
- . . q
A service to provide answers to both basic g
and intricate queries related to exporting. m
=
Expanding into international markets can be both exciting and overwhelming, o)
especially for new-to-export suppliers navigating the complexities of global trade. :EI
Our Export Navigator Service is designed to provide clear, accurate, and tailored o)
guidance to assist you on your export journey. 2
What We Offer: .
30-minute
In-dept consultations with . .
P consultation with
export experts <
an export expert. ;
Tailored answers to your ﬁ
export-related questions =
m
2
Actionable feedback to guide =
your next steps <
Get Help With:
e Where to start
e Documentation for successful exporting httpsi//www.foodexport.org/progr 2
: ; ams/exporter-education/export- >
 Finance related questions navigator-service/ P
* Navigating legal complexities of exporting ﬁ
e Market & Product Research -]
0 0 v
» Packaging & labeling Food Food f =
* Regulatory challenges o, | R (@)
e Shipping & Logistics ; S
www.foodexport.org O
-
oM of g o RS dac . Pl A A At 7 s ot Gt A et K v 4 RS 1 o e f e o, ol T o el By @)
l’il_'lclqdi_nggender expr_ession]. sexual.orierltation, disability, age, marital sla?us,_fa_rnili_al.fparenlal status, income derived from a pub_l'lc assistance program., political beliefs, reprisal or frela_liation for prior civil rigbts activity. To file. aprogram Z
discrimination complaint, go to https:ffwwin. ascrusda gow/filing-program-discrimination-complaint-usda-customer. Food Export-Midwest and Food Export-Northeast are equal opportunity employers and providers. Food Export Midwest

and Mortheast do not tolerate fraud and are vigilant in preventing fraud in any of our programs. Food Export reserves the sole right to accept or deny companies into our programs. For complete participation policies and our code of
ethics, visit: www foodexport org/termsandconditions,


https://www.foodexport.org/wp-content/uploads/Exporter-Navigator-Flyer.pdf
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Identify opportunities in
international markets and
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meet potential buyers.
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Buvyers Missions S
~
|
m
Meet domestically with pre-screened international -
buyers looking to import U.S. food and agricultural =
Q)
products T
=
s
With 20+ organized events annually, Buyers Missions are Food Export-Midwest
and Food Export-Northeast’s most popular in-person events because they are a
low-cost way to explore exporting your products to new markets without leaving
the U.S..
<
These events bring together pre-screened, qualified international >
buyers interested in U.S. products for one-on-one meetings with ;
U.S. suppliers so you can: ﬂ
m
@OM Meet the right people - Buyers who are vetted by our 2
aﬁ‘TﬁB In-Market Representatives ;_UI
<
Learn about your product’'s export potential in new
markets
WE'RE HERE TO HELP!
Build key relationships face-to-face and generate sales Food Export-Midwest
I ea d S g;’;d;Bftl;?;;,I/:c LI\:;isM@I;frfcl'e?(;ort.org g
Daniel Griffith KS, MN, SD, WI >
312.334.9217, dgriffith@foodexport.org w
New to exporting? R ol o
Food Export-Northeast —
We encourage you to complete our Export Essentials Online Modules that Deborah Ingravallo NH, NJ, PA -0
. . . 215.599.9747, dingravallo@foodexport.org
give you end-to-end instruction on how to become a successful exporter. Grant Behmie CT. ME. MA. RLVT v
Start with the basics or move to more advanced topics. These modules will 215.599.9753, gbehmke@foodexport.org (@)
help maximize your participation in your first Buyers Mission. e ot oo @foodexportorg <
https://www.foodexport.org/our-programs/exporter-education/export-essentials-online/ 3
/ ) Food (Eood —
g, et N e O
‘ 2

rograms. Foo 3 ani lete pal ation polici
v foodexport org/termsandconditions www.foodexport.org
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https://www.foodexport.org/wp-content/uploads/Buyers-Mission-Flyer.pdf

Eocused Trade Missions

Total Market Immersion for Your Product and
Brand

Learn about your product’s export potential by traveling to international markets and
meeting with key interested importers. There’s no better way to understand the local
food industry landscape, assess the competition, and learn about the potential
promotion of your products.

Focused Trade Missions bring you to a country to meet with
international buyers and learn about the market. Each mission
includes:

e One-on-one guaranteed meetings with qualified buyers

e Market analysis of your product prior and in-market briefing
e Tours of local supermarkets and food service providers

e Product showcase and networking reception

orgfour- . , 8
programs/market-entry/focused- * Local language assistance and assistance with buyer follow-
trade-missions/
up
WE'RE HERE TO HELP! e Translation of up to two pages of marketing material into the

Food Export-Midwest

Cindy Curtis IA, IN, MI, MO, OK
312.334.9229, ccurtis@foodexport.org

local language

+ More!

Daniel Griffith KS, MN, SD, WI
312.334.9217, dgriffith@foodexport.org

Matthew Lorenz IL, NE, ND, OH

312.334,9225, mlorenz@foodexport.org Participating in these events leverages new trade leads, creates
Food Export-Northeast distribution opportunities, and boosts your international sales
Deborah Ingravallo NH, NJ, PA

215.599.9747, dingravalle@fesdexpert.org while also building new relationships with other mission
Grant Behmke CT, ME, MA, RI, VT participants!

215.599.9753, ghehmke@foodexport.org

Logan Zweifel DE, NY
215.599.9748, Izweifel@foodexport.org

et Access Program (MAP) funding from the Foreign Agricultural Service (FAS) of the USDA. Persons
" Stpre
mer. Food Export-Midwest and Food Export are equal and providers. Food Export Mi

isabilities FOOd FOOd .
east prohi o activities on the Export EXPOIt UsA
f a Midwest USA Northeast
g g p 21 est east do not tolerate fraus ilant in preve B
y of our programs. Food Export reserves the sole right to accept or deny companies into our progra or complete participation policies and our code of ethics, visit:

- torg/ter www.foodexport.org
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https://www.foodexport.org/wp-content/uploads/Focused-Trade-Mission-Flyer.pdf

Market
Entry

Food Show PLUS!™

Give Your Tradeshow Presence a Competitive

Advantage

Food Show PLUS!™ can enhance your international tradeshow results with
introductions to qualified buyers, in—-market briefings, on-site assistance, self-

guided retail tours and post-show lead qualifications.

By leveraging the buyer relationships and local market
expertise of our In-Market Representatives, you will gain a
competitive edge over other exhibitors - resulting in getting
more qualified leads from serious buyers.

Service Provided:

¢ Introductions to Qualified e Retail Tour

Buyers e Post-Show Lead Qualifications
e Target Invitations to Buyers e Interpreter During Show
e Market Briefing Hours*
e Easy Online Registration e Material Translation to Local
e On-site Assistance from IMRs Language*
e Activity Coordinator to e Store Checks*

Support the Event

*Service available only at specific tradeshows, see tradeshow listing for details.
Additional fees apply.

Optional Booth Space Package

Shared booth space options are available at select international
tradeshows at an additional charge. Please see the individual
tradeshow event page for details and availability.

its ac
customer. Food Export-Midwest and Food Export-Northeast are equal opportunity employers andl providers. Food Export Misiwest and Northeast do not tolerate frau
of our programs. Food Export reserves the sole right to accept or deny companies into our programs. For complete participation policies and our code of ethic
dexport.org/ter

hitps://www.
programs/m

show-plus/

WE'RE HERE TO HELP!

Food Export-Midwest

Cindy Curtis IA, IN, MI, MO, OK
312.334.9229, ccurtis@foodexport.org

Daniel Griffith KS, MN, SD, WI
312.334.9217, dgriffith@foodexport.org

Matthew Lorenz IL, NE, ND, OH
312.334.9225, mlorenz@foodexport.org

Food Export-Northeast

Deborah Ingravallo NH, NJ, PA
215.599.9747, dingravallo@foodexport.org

Grant Behmke CT, ME, MA, RI, VT
215.599.9753, ghehmke@foodexport.org

Logan Zweifel DE, NY
215.599.9748, |zweifel@foodexport.org

Eood . Eood
Xpor ort usa
M\'dv?est USA xpNortheast

www.foodexport.org

v09.10(1)
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https://www.foodexport.org/wp-content/uploads/Food-Show-PLUS-Flyer.pdf

Mldwest UsA Northeast

f Market @ oot (Fond
Jl"%‘k_k E n t ry www.foodexport.org

Product Showcases
Showcase your company and products at
internationaltrade shows

Showcase your products at different shows around the world! Use our Product
Showcase service as a stepping stone into a new market.

N[O JRAIp[¢ER.ENR.[o].) €

Services Provided:
Virtual pre-show briefing with
In-Market Representatives

Samples & literature displayed in
the booth & shared with prospects

Shipping instructions for sending product
samples to the show

One-page post-show report with a trade
contact list

Upcoming Product Showcases:

June 10-12: Food & Bev West Africa 2025 |Lagos, Nigeria |$100

AJLNI LIXEAVIN

June 18-19: Intl Convention for Food & Bev | Guatemala|$100

June 25-28: Food Taipei 2025 |Taipei, Taiwan|$100
August 20-24: Pet Fair Asia 2025 |Shanghai|$100

& f 3| -
ploglamq mallfet entry/produci-

August 20-23: Bakery Expopan 2025 | Mexico City, Mexico |$100 showeases/

September 17-19: Fi Asia 2025 |Bangkok, Thailand |$100 REREHERE TRIHELE
Food Export-Midwest

September 20-21: CHFA NOW 2025 |Toronto, Canada|$100 Sl ol ok S

Daniel Griffith K5, MN, SD, W|

September 30 - October 02: ESPACIO 2025 |Santiago, Chile|$100 HER T B R
Matthew Lorenz ||, NE, ND, OH
312.324.9225, mlorenz@foodexport.org

October 29-31: Pet Fair Southeast Asia | Bangkok, Thailand|$100 Food Export-Northeast

Deborah Ingravallo NH, NJ, PA

November 24-26: Saudi HORECA 2025 |Riyadh, Saudi Arabia | $100 P15, dnraalolosdeportore

Grant Behmke CT, ME, MA, RI, VT

Foo dgp JM.,.,E; nd Foo dEP rtHorthes 215.599.9753, ghehmke@food export.org

5 Prog gathAP}f dr\gfnmm F g}\g | ral Service [FAS) of the LISDA. Per
Inttian in Logan Zweifel DE, NY
215.599.9748, lzweifel@foodexport.org
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https://www.foodexport.org/wp-content/uploads/Product-Showcase-Specific-Events.pdf

Market Food

0 i ‘ ety
MARKET
BUILDER

Industry Insights @ Market Intelligence

Whether you are new to the Market Builder Program or an
existing user looking to enter a new market, this is a great
opportunity to drive export sales. You can use both Market
Scan and Rep Finder or just one component.

Market Scan includes: Rep Finder includes:

e Store Check and Distribution Analysis: Offers ¢ Distributor Referrals: Importer feedback on
the brand names, packages, sizes, regular retail package size, labeling, taste, appearance, price
prices, current price specials, and shelf space and marketability.
allotments for similar products. e Target Importer List: Includes contact

e Competitive Product Shopping: First-hand names/information and a brief summary of
information and samples of similar and importers’ profiles.
competing products sold in the market. * In-Market Assistance: A minimum of three one-

¢ Importation Analysis: Import regulations and on-one appointments will be arranged with
restrictions affecting the importation of your participating companies and targeted importers.
product into a country. An International Marketing Executive will assist in

* Distributor Referrals: Importer feedback on communication and interpretation, if necessary,
package size, labeling, taste, appearance, price and moderate meetings.

and marketability.

e Target Importer List: Includes contact
names/information and a brief summary of
importers’ profiles.

Market Scan: S475
Rep Finder: $575

MARKET BUILDER IS OFFERED IN Market Builder Package: S825
e China e Hong Kong o Africa

e Mexico e South Korea e Europe

* Japan e Central America e Caribbean

e Taiwan e Canada e Oceania

e SoutheastAsia e South America e Middle East

Food Export-Midwest and Food Export-Northeast administer many services through Market Access Program(MAP) funding from the Foreign Agricultur al Service (FAS) of the USDA.
persons with disabilities who require alternate means of communication ofprogram information shouldl contact us. Foos Export-Misiwest and Food Export-Northeast prohibit
discrimination in all its programs andl activities on the basis of race, color, national origin, religion, sex, gender idlentity (includinggender expression), sexual orientation, disability,
age, marital status, familial/parental status, income derives from a public assistance program, political beliefs, reprisal or retaliation for prior civil rights activity. To file a program
discrimination complaint, go to https://www.ascr.usea.gov/filing-program-discrimination-complaint-usda-customer. Food Export-Misiwest and Food Export-Northeast are equal
opportunity employers and proviers. Food Export Misiwest and Northeast do not tolerate fraus and are vigilant in preventing fraud in any of our programs. Food Export reserves the
sole right to accept or deny companies into our programs. For complete participation policies anel our code of ethics, visit: www.foodexport.org/termsandconditions

V0828 (1)
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https://www.foodexport.org/wp-content/uploads/Market-Builder-Flyer_Generic.pdf

3 Egggrt ¢ Market
\) Entry

Virtual

Consultations

Get real-time answers from
in-market experts

DO YOU HAVE MARKET-SPECIFIC QUESTIONS?

ONE-ON-ONE /7 Virtual Consultations are the perfect tool to tap into the expertise
. of Food Export’s network of In-Market Representatives. Explore
30"m In Ute questions related to export plans and market expansion, like:

video consultation * What are the labeling requirements for the market?

e What are some common market challenges / barriers to entry?

e What are the general import requirements for the market?

e What is the marketability for specific products - is this a common
product in the market, is this flavor popular, does this fit in eating
trend, etc.?

between supplier and
In-Market Representative

Our in-market experts will do their best to answer your questions
and deliver valuable feedback to help you achieve
export success.

BENEFITS

L ¢ Save time and money with on-demand consultations using
https:/www foodexport orafour- video conference technology.
: et-entry/virtual-consultations ¢ Ask market-specific questions and receive real time
answers from our in-market experts.
¢ Maximize your investment with export resources early in
the planning process.
e Gain export confidence through access to expert

WE'RE HERE TO HELP!

Food Export-Midwest knowledge and resources to maximize your in-market
Cindy Curtis IA, IN, MI, MO, OK e eae
312.334.9229, ccurtis@foodexport.org activities

Daniel Griffith KS, MN, SD, WI
312.334.9217, dgriffith@foodexport.org

Matthew Lorenz IL, NE, ND, OH EXPLORE OVER A DOZEN MARKETS

312.334.9225, mlorenz@foodexport.org

Food Export-Northeast e China ® Hong Kong * Africa
Deborah Ingravallo NH, N, PA e Mexico e South Korea e Fu rope
215.599.9747, dingravallo@foodexport.org . .

e Japan e Central America e Caribbean
Grant Behmke CT, ME, MA, RI, VT . .
215.599.9753, gbehmke@foodexport.org e Taiwan e Canada e Oceania
Logan Zweifel DE, NY e Southeast Asia e South America e Middle East

215.599.9748, Izweifel@foodexport.org

Food Export-Miswest and Food Export-Northeast administer many services through Market Access Program (MAP) funding from the Foreign Agricultral Service (FAS) of the USDA. Persons with disabilities who require altemate means of communication ofprogram information should contact us. Food Export-
Midwest and Food Export-Northeast prohibis discrimination in all its programs and activities on the basis of race, color, national origin, religion, sex, gender identity (including gender expression), sexual orientation, disability, age, marital status, familial/parental status, income derived from a public assistance
program, political beliefs, reprisal or retaliation for prior civil rights activity. To file a program discrimination complaint, go to https://www.ascr.usda.gov/filing-program- discrimination-complaint-usda-customer. Food Export-Midwest and Food Export- Northeast are equal opportunity employers and providers. Food
Export Midwest and Northeast do not tolerate fraud and are vigilant in preventing fraud in any of our programs. Food Export reserves the sole right to accept or deny companies into our programs. For complete participation policies and our code of ethics, visit: www.foodexport org/termsandconditions,
V08.28 (1)
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https://www.foodexport.org/wp-content/uploads/Virtual-Consultation-Flyer_v2.pdf
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Get Featured in ABOUT THE PUBLICATION

F 00 d E X p (0] rt's As a valued participant in Food Export's programs and services,
we'd like to offer you the FREE opportunity to have your products

U . S . F o0 d I i n k featured in our upcoming newsletter.

N ews I ett S r! U.S. Foodlink is published bi-monthly and distributed by the
USDA's Foreign Agriculture Service (FAS) overseas offices and
Food Export's In-Market Representatives to importers and buyers
Food Export's U.S. Foodlink we work with. The publication provides international readers with
important information about the U.S. retail and food service
industries. It includes a "Featured Products" section showcasing
over 20,000 buyers in 50 U.S. products ready to export for our participating suppliers!

international markets and
includes a full-color feature

publication is distributed to

This feature is a complimentary opportunity to enhance your

international marketing efforts and gain exposure for your

on U.S. pI’OdUCtS ready for products in 50 global markets. To see the publication, visit the

export. Gain new Food Export website, scroll to the bottom of the home page to

international contacts and find the publication link "U.S. Foodlink Newsletter§, and look at
: pages 5 and 6 to see the "Featured Products" section.

sales free of cost without

travel or expenses.

AYLN3T 1IXIVIN

REQUIREMENTS NEEDED

1. A high-resolution (300 dpi) jpeg photo of
the product (or one group photo or
products) to be featured

REGISTRATION

FEE 2. A short (approximately 150 words) write-

up about your product and company Scan QR Code to

Register Today

Food Export-Midwest and Food Export-Northeast administer many services through Market Access Program (MAP) funding from the Foreign Agricultural Service (FAS) of the USDA.
n sl ort Ex| rohi

*Companies are featured on a first-come- pers isabilities who fon should contactu p prohibi
first-served basis, so if you'd like to be g, merial st fariiacp e oiticlbalef.1 "

a progr
. . ) rimination complaint, go to https:/www.ascr.usda.gov/filing-program-discrimination-complaint-usda-customer. Food Export-Midwest and Food Export-Northeast are equal
featured, please send in reqUIred items as ity employers and providers. Food Export Midwest and Northeast do not tolerate fraud and are vigilant in preventing fraud in any of our programs. Food Export reserves the
) sole right to accept or deny companies into our programs. For complete participation policies and our code of ethics, visit: www.foodexport.org/termsandconditions.
soon as possible.

NOILOINOYd LIMUVIN



https://www.foodexport.org/wp-content/uploads/U.S.-Foodlink-Flyer.pdf

Food 1] f
Export Export usa
Midwest USA MNortheast

Get Featured in
Food Export’s
U.S. Feedlink
Newsletter!

U.S. Feedlink is a
publication highlighting
information about the
U.S. animal feed and
pet food ingredients
and additives industries

REGISTRATION
FEE

*Companies are featured on a first-come-
first-served basis, so if you'd like to be
featured, please send in required items as
soon as possible.

Market

Q Entry

W

ABOUT THE PUBLICATION

U.S. Feedlink is published three times per year and
distributed globally to the USDA’s Foreign Agricultural
Service (FAS) overseas offices, importers, and buyers in
more than 18 international markets. It provides 1,000+
readers interested in U.S. products for export with
important information about trends, market research, new
products and events for the U.S. feed ingredients/additives
and pet food ingredients/additives industries.

The Featured Product section is a special insert
highlighting Midwest and Northeast Supplier products that
are available to buyers. This complimentary program gives
suppliers the opportunity to promote and showcase their
products free of charge to an international audience while
gaining trade leads.

REQUIREMENTS NEEDED

e Only products manufactured in the U.S. with a minimum
of 50 percent US-origin agricultural content, by weight,
may be promoted.

e Participating company must be export ready with
products ready to ship.

e Participating company to provide adequate product
information, including a high-resolution product photo
(JPG format).

Food Export-Midwest and ~ood Export-Northeast administer many services through Market Access Program (MAP) funding from the Foreign Agricultural Service (FAS) of the USDA.
Persons with disabilities who require altemate means of communication ofprogram information should contact us. Food Export-Midwest and Food Export-Northeast prohibits
discrimination in allits programs and activities on the basis of race, color, national origin, religion, sex, gender idlentity (including gender expression), sexual orientation, disability.
age, marital status, familial/parental status, income dlerived from a public assistance program, political beliefs, reprisal or retaliatien for prior civil rights activity. To file a program
discrimination complaint, go to https:/www.ascr.usda.gov/filing-program- discrimination-complaint-usea-customer. Food Export-Misiwest and Foos Export-Northeast are equal
opportunity employers and providers. Food Export Misiwest and Northeast do not tolerate fraud and are vigilant in preventing fraud in any of our programs. Food Export reserves the
sole right to accept or deny companies into our programs. For complete participation policies and our code of ethics, visit www.fcodexport.org/termsandconditions.

AYLN3T 1IXIVIN NOILYONA3 ¥43140dX3
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https://www.foodexport.org/wp-content/uploads/U.S.-Feedlink-Flyer.pdf

Market
C Promotion
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Double your budget with

50% cost reimbursement
on international marketing activities
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Market
C Promotion

The Branded Program

Double Your
International
Marketing Budget

The Branded Program helps new and seasoned
exporters tap into funding provided by the Foreign
Agricultural Service of the USDA for up to 50%
reimbursement of approved international marketing
and promotional activities.

N[oJRABIp[eER.ENR.[o].) €

> | ‘,
Food Food f
' Export Export usa )
Midwest USA | Northeast
f=

WHAT QUALIFIES Ready to Learn If

e International and select domestic trade show exhibits " You Qualify?
¢ In-store demonstrations and merchandising C tact Us to
e Digital/print advertising and marketing materials on
e Retail and foodservice promotions

e Social media, website design and ecommerce

e Foreign market-compliant packaging and labeling
e Shipment of samples, and more!

AYLN3T 1IXIVIN

WHO QUALIFIES

https://www.foodexport.org/about/

<

liaisons/
A company Meet SBA Promote brand s -
headquartered in Guidelines name products Qualified companies can
- theUs. of a small with at least 50% request reimbursement
M|dwes:eogriol\:losrtheast business U.S. agricultural funding from $2,500 =

content by weight

$300,000 per year and can

-
continue to apply for

Food Export-Midwest and Food Export-Northeast administer many services through Market Access Program (MAP) funding from the Foreign - ~ -

Agricuttural Service (FAS) of the USDA. Persons with disabilities who require alternate means of communication ofprogram information should contact fu n d n g fo r exi stl ng an d

us. Food Export-Midwest and Food Export-Northeast prohibits discrimination in all its programs and activities on the basis of race, color, national
new export markets

origin, religion, sex, gender identity (including gender expression), sexual orientation, disability, age, marital status, familiaVparental status, income

derived from a public assistance program, political beliefs, reprisal or retaliation for prior civil rights activity. To file a program discrimination complaint,

g0 to https://www.ascr.usda.gov/filingprogram-discrimination-complaint-usda-customer. Food Export-Midwest and Food Export-Northeast are equal

opportunity employers and providers. Food Export Midwest and Northeast do not tolerate fraud and are vigilantin preventing fraud in any of our a n n u a I Iy.
programs. Food Exportreservesthe sole right to accept or deny companies into our programs. For complete participation policies and our code of
ethics, visit: www.foodexport.org/termsandconditions.
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https://www.foodexport.org/wp-content/uploads/Branded-Exporter-Flyer.pdf
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Expand Your
Wood Product
Exports!

Eligible Commodity TAKE YOUR PRODUCTS GLOBAL WITH FOOD EXPORT:

Products: ¢ Virtual Consultations: Get real-time answers from in-market
o Logs & Timber experts for your market-specific questions
» Wood and Boards * Market Builder: Flexible, customized research to uncover new
e (ooperage (Staves, Barrels, potential in international markets

Hoops, Chips) ¢ Branded Program: Secure 50% cost reimbursement for

Poles/Piles/Posts international marketing activities
Flooring

Log Homes

Windows/Doors/Siding/Fencing/ WHAT IS THE BRANDED PROGRAM?

Decking and Parts

Plywood, Chipboard, Particle Through the USDA, Foreign Agricultural Service, the Branded

Board, Veneer, Panels Program supports U.5. companies’ international marketing

Sawdust, Shavings, Pulp ; ; ; . .
Shingles and Shakes efforts by reimbursing 50% of approved international marketing

Tools and Parts
Molding, Siding International website development and ecommerce

Pallets and Skids Digital and print advertising
Boxes, Crates, Drums, Containers Technical seminars

N[O JRAIp[¢ER.ENR.[o].) €

and promotional activities such as:

International trade show expenses
Marketing and point-of-sale materials
c Freight costs for product samples
Pre QuallfY fOI Exhibit booth cost for select U.S. trade shows including:
the Branded ¢ International Builders' Show

¢ International Mass Timber Conference

PrOgram Today’! o The Inspired Home Show

¢ The International Surfaces Show
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IS YOUR COMPANY ELIGIBLE?

A company Meet SBA Promote
he‘adquartered Guidelines _ products Contact Us to
https://wwww.foodexport.org/programs in the U.5. ol Al ity st least HoAe U5

/market-promotion/branded-program/ Widwestiog Northedst TR RELEAIE L ey Learn More!
/market-promotion/branded-pro g weight

*Please include your HS code in your pre-gualification application.
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https://www.foodexport.org/wp-content/uploads/Branded-Wood-Flyer-Commodity.pdf
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Expand Your
Wood Product
Exports!

Eligible Value-Added
and Retail Products:

TAKE YOUR PRODUCTS GLOBAL WITH FOOD EXPORT:

* Virtual Consultations: Get real-time answers from in-market
Furniture experts for your market-specific questions
» Decorative * Market Builder: Flexible, customized research to uncover new
Sporting Goods {(Snowboards, potential in international markets
Sleds, Hockey Sticks, Bats, Bows, s Branded Program: Secure 50% cost reimbursement for

eic) international marketing activities
Tools

Casks, Barrels and Hogsheads
Brushes

Boxes/Cases (Trunks, Bags, WHAT IS THE BRANDED PROGRAM?
Decorative, and Household)
Bread Boards, Cutting/Chopping Through the USDA, Foreign Agricultural Service, the Branded

Boards, Butcher Blocks Program supports U.S. companies’ international marketing
Tableware and Kitchenware efforts by reimbursing 50% of approved international marketing

bl el U Bl sn s and promotional activities such as:
Stocks and Parts P '

Caskets ® [nternational social media, website development, and ecommerce
Digital and print advertising
International trade show expenses
Marketing and point-of-sale materials

Pre_Quahfy for Freight costs for product samples

the Branded Exhibit booth cost for select U.S. trade shows including:
© The Inspired Home Show

Program TOday! o The International Surfaces Show

N[O JRAIp[¢ER.ENR.[o].) €
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IS YOUR COMPANY ELIGIBLE?

Vi v ]

A company Meet SBA Promote brand
headquartered Guidelines name products
in the U.S. of a small with at least 50% U.S. Contact Us to

business agricultural content by

Midwest or Northeast ]
/market promotlon/branded prog m/ regions weight Learn More!

*Please include your HS code in your pre-qualification application.
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Food Export-Midwest and Food Export-Marthe ast admm\stermanysamces through Market Actess Prog’am (MAP) fundingfrom the Fareign Agricultural Service [FAS) of the USDA Persons with disabilities who r’equn’a afternate means of communication ofprogram information should contact us.
Food Export-Midwest and Food Expart-Mortheast prohibits discrimination in all its programs and activities on the basis of race, color, national origin, religion, sex, gender identity (induding gender expression), sexual orientation, disability, age, marital status, familialip arental status, income d erived
froma pubhcass\s(anc& program, political b eliefs, reprisal urretahanunfur prior civil rights activity, To ﬁ\e a pmgram discrimination mmp\amt gutu hups:iww.ascr. usdaguvfﬁhngprugram discrimination- curnplam( usda cus[u mer, Food Export-Midwest and Food Expurt Nunheast are equal

opportunity employers and providers, Food Export Midwest and MNortheast do not tolerate fraud and are vigilant in preventing fraud in of our programs. Food Export reserves the sole right to accept or deny compan r programs, For complete participation polides and our code of
ethics, visit \nmmr‘fuodapon‘org{termsandcondmons‘
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https://www.foodexport.org/wp-content/uploads/Branded-Wood-Flyer-Value-Added.pdf

¢ bameion The Branded Program

Funding For Your International Marketing Budget

The Branded Program provides 50% cost reimbursement for a wide variety of international marketing activities.

Company Videos Social Media
Content

m
X
o
@)
)
|
m
P+
m
O
C
O
>
=
Digital Collateral CZ)

* Facility tour
* Product introduction
« Company overview

* Digital sell sheets

« Influencer marketing & brochures

+ Ads

» Content management

* International dedicated
accounts

“Bassetts has made a huge splash
in South Korea in part with the
support of the cost-share funds
available from Food Export-
Northeast. We keep our brand
. awareness fresh and vibrant in
WebSIte South Korea by using local social
Optimization X ) media influencers, sponsored
posts and sampling events. With
the program funding, we can
expand our impact without
stretching our budget.”

AYLN3T 1IXIVIN

* Export-targeted
landing pages
* Translation of landing

E-commerce

» Online storefronts
pages . o 5
Advertisements for Brian Beebee

. I:S)ea:;lchctelngnte optimization Atmozcn Morno) TMall =R
* Product locator ,
Alibaba Company

Philadelphia, PA

Are you eligible? You must:

+ Be a company headquartered in the U.S. (Midwest or Northeast regions)

. : . Food
Qualify as a small business Export
« Promote products with at least 50% U.S. agricultural content by weight i T
+ Include a U.S. origin statement (such as "Product of the USA") in your www.foodexport.org

promotions
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https://www.foodexport.org/wp-content/uploads/Branded-Alternative-Uses-Flyer.pdf

New Packaging & Sample Shipments

Many businesses use the Branded Program for marketing efforts beyond trade shows. With up to 50%
reimbursement on international marketing expenses, it's pretty easy to see why. Explore some of these
common and possibly overlooked costs below.

Foreign Compliant Packaging &
Label Development

Shipping Samples
Overseas

+ Labels for new products
¥y - Updates to non-compliant labels
i‘ * Plate fees

+ Graphic design work

* Labor to re-label products

* Freight expenses
* Containers & supplies
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Something New! Food Export can now reimburse for the printing
of your company's export packaging every year! If we have

reimbursed for your export packaging, labeling, and/or stickers in A Few Other Ways
the past, you can also submit this year for printing runs of the same to Use the

SKU.
Branded Program

“With an extensive product line providing premium care and
feeding for a variety of small pets, Oxbow has found the benefits

* Retail displays
of Food Export- Midwest's cost-sharing support for package and

* Print ads

label modification for export markets to be a tremendous
* Brochures & sell sheets

resource for our company. It has enabled us to expand the
number of product lines we offer our international importers * Billboards
much quicker than if we had to fund the package change * Trade shows

costs on our own.”  Select international

Melissa Ross travel costs
Oxbow Animal Health

Omaha, NE

AYLN3T 1IXIVIN

We're Here to Help. Call or Email.

Food Export Association Food Export USA-Northeast

of the Midwest USA Philadelphia, PA Food :.
Chicago, IL Phone: 215.829.9111 Export Export USA
Phone: 312.334.9200 Email: info@foodexport.org Midwest USA Northeast
Email: info@foodexport.org www.foodexport.org

Food Export-Midwest and Food Export-Northeast administer many services through Market Access Program (MAP) funding from the Foreign Agricultural Service (FAS) of the USDA. Food Export-Midwest
and Food Export-Northeast prohibits discrimination in all its programs and activities on the basis of race, color, national origin, religion, sex, gender identity (including gender expression), sexual
orientation, disability, age, marital status, familial/parental status, income derived from a public assistance program, political beliefs, reprisal or retaliation for prior civil rights activity. Persons with
disabilities who require reasonable accommodations or alternate means of communication for program information should contact us. Additionally, program information may be made available in
languages other than English. Food Export Midwest and Northeast do not tolerate fraud and are vigilant in preventing fraud in any of our programs. Food Export reserves the sole right to accept or deny
companies into our programs. For complete participation policies and our code of ethics, visit: www.foodexport.org/termsandconditions. To file a program discrimination complaint, go to
https://www.ascr.usda.gov/filing-program-discrimination-complaint-usda-customer. Food ExportMidwest and Food Export-Northeast are equal opportunity employers and providers.
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https://www.foodexport.org/wp-content/uploads/Branded-Alternative-Uses-Flyer.pdf

The Branded Program ¢ Market

Promotion
Promote U.S. Food and m
Agricultural Products with o
Financial Support! ,‘3
|
If you're importing U.S. food or agricultural g
products, you could qualify for funding to help -
market these products in your region. The w)
Branded Program by Food Export-Midwest and c
Q)
Food Export-Northeast offers up to 50% >
reimbursement for approved international =
marketing and promotional activities. This g
support extends to U.S. suppliers as well as their > =
. . . Food Food °f
importers and distributors. u oo ‘Exp&;‘gm )
P
WHAT QUALIFIES? WHO QUALIFIES?
<
e In-store demonstrations and merchandising e Must promote products that have at least p ~
e Trade show exhibits 50% U.S. agricultural content P
e Digital/print advertising and marketing e Your U.S. supplier must meet the program’s ﬁ
materials size guidelines (generally fewer than 500 -
e Retail and foodservice promotions employees) m
e Social media, website design and e Your U.S. supplier must be approved, 2
ecommerce annually, before promotional activities take ;_UI
e Market-compliant packaging and labeling place =<

e And more!

HOW IT WORKS

Connect with your U.S. supplier to see if they qualify for the Branded
Program

Eligible suppliers can request reimbursement funding ranging from $2,500
to $300,000 per year

Promotional activities are documented and approved by Food Export

Reimbursements will be processed

*Remember, all promotions must clearly highlight the U.S. origin of the product.
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https://www.foodexport.org/wp-content/uploads/Branded-Importer-Flyer.pdf
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Food Export-Midwest and Food Export-Northeast administer many services through Market Access Program
(MAP) funding from the Foreign Agricultural Service (FAS) of the USDA. Persons with disabilities who require
alternate means of communication ofprogram information should contact us. Food Export-Midwest and Food
Export-Northeast prohibits discrimination in all its programs and activities on the basis of race, color, national
origin, religion, sex, gender identity (including gender expression), sexual orientation, disability, age, marital
status, familial/parental status, income derived from a public assistance program, political beliefs, reprisal or
retaliation for prior civil rights activity. To file a program discrimination complaint, go to
https://www.ascr.usda.gov/filing-program-discrimination-complaint-usda-customer. Food Export-Midwest and
Food Export-Northeast are equal opportunity employers and providers. Food Export Midwest and Northeast
do not tolerate fraud and are vigilant in preventing fraud in any of our programs. Food Export reserves the
sole right to accept or deny companies into our programs. For complete participation policies and our code of
ethics, visit: www.foodexport.org/termsandconditions.
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